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31 July 2014 
 
Ms Lucinda Hancock 
Executive Officer 
Nutrition Australia 
118 Cardigan Street  
Carlton Victoria 3053 
 
By email: lhancock@nutritionaustralia.org  
 
Dear Ms Hancock, 
 
RE: Nutrition Australia and Woolworths launch Healthier Bites for the family 
 
The Australian Health Promotion Association (WA Branch) writes to congratulate Nutrition Australia on the 
promotion of healthy snack options in Woolworths stores. We commend Nutrition Australia on your work 
as an independent organisation and share your aim to promote the health and wellbeing of all Australians. 
 
As Australia’s peak health promotion body, the Australian Health Promotion Association (AHPA) supports 
evidence-based health promotion practice to create healthy environments for Australians. AHPA not only 
embraces actions directed at strengthening the skills and capabilities of individuals, but also actions 
directed towards changing social, environmental, political and economic conditions to alleviate their impact 
on populations and individual health. 
 
As you may have considered, we would encourage you to fully consider any conflicting priorities of your 
partners that may dilute your healthy message.  
 
As a major supplier of alcohol in Australia, Woolworths has an important role to play to help reduce 
alcohol-related harm in our communities. The point-of-sale promotions of alcohol in stores, including 
discounts on shopping dockets, is one form of marketing that results in excessive drinking and alcohol-
related harm and is therefore a great concern to AHPA (WA Branch) and our members. 
 
We urge you to use your unique position as a partner with Woolworths to advocate for this issue. We offer 
our support and networks with organisations with shared priorities to help you build on your existing 
partnership with Woolworths to further improve the health of Australians. 
 
The Australian National Preventive Health Agency has placed advertising and marketing of unhealthy 
products on the national health agenda, as the weight of evidence is now sufficiently compelling to 
recommend action. The promotion of alcohol influences consumption choices and behaviour and 
contributes to the creation of unhealthy environments, communities, families and individuals. 
 
Thank you and I look forward to hearing from you soon. 
 
Kind regards 

 

Melinda Edmunds 
President 
Australian Health Promotion Association (WA Branch) 
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